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1. What placed-based activities did your CPV grant support and what did the project accomplish? Include CPV goal area and outcomes. (limit 1,100 characters)
     

2. Who were your new/expanded partners (Primary and Additional); and how did their role, sector, and resources affect the outcome of your project? (limit 1,100 characters)
     

3. Which publicity and advocacy strategies proved most successful in reaching your target community(ies) and promoting your project’s sense of place? Identify community(ies) reached. (limit 1,100 characters)
     

4. Community Impact: How did your target community(ies) benefit? Indicate ways in which
    your project created a sense of place. (limit 1,100)
     

[bookmark: c4][bookmark: y4][bookmark: e4][bookmark: f4]	# Served: Children       + Youth       + Elders       + Families       =          

5. What indicators did you use to measure your project’s outcomes? (limit 1,100)
     

6. How may the CPV Program be more effective in addressing your needs? (limit 1,100)
	     
7. How were the funds used? (check all that apply)
Personnel			Check if New Position	Total Position(s)
		|_| Executive Director		|_|		     
		|_| Other Administrative		|_|		     
		|_| Artistic				|_|		     
		|_| Technical				|_|		     
						Total Staff:	     
Operating/Production Expenses
|_| Facilities
|_| Supplies
|_| Technology
|_| Travel
|_| Programs (specify)      
|_| Other (specify)      

8. Indentify the sources of matching funds. (check all that apply)
|_| Federal (NEA or other)
|_| Local Government
|_| Foundation
|_| Corporate
|_| Private Contributions
|_| Earned Income (including service contracts)
|_| Other: (specify)       

9. What activities were supported? (check all that apply)
|_| Arts Education (K-12 schools)
|_| Arts Education (Communities - lifelong learning)
|_| Artwork Creation
|_| Building Public Awareness
|_| Concert/Performance/Reading
|_| Conferences (presented by grantee)
|_| Exhibition
|_| Fairs/Festival (presented by grantee)
|_| Marketing
|_| Operating Support
|_| Professional Development Training
|_| Professional Support – Administrative
|_| Professional Support – Artistic
|_| Public Art
|_| Publication
|_| Recording/Filming/Taping
|_| Research/Planning
|_| Residency - School 
|_| Residency – Community
|_| Touring/Presenting
|_| Traditional Folk Arts (Master/Apprentice) 
|_| Website – Internet Development
|_| Website – Social Media
|_| Other: (specify)       

10. Submit samples of artistic and/or administrative results accomplished with this grant bearing our logo and credit line (CAC & NEA). Include video or photographs using our recommended format of 300 pdi in .jpd, .psd, or .tif (tif saved for windows). We appreciate your maintaining the current practice of branding the arts by adding our logo to your website, electronic and printed promotional materials such as newsletters, programs, flyers, etc. 


CPV 2013-14 Final Report

